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This section covers the
objectives and
methodology of the study,
definitions of key terms,
and the profile of the
survey respondents.
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STUDY OBJECTIVES

In conjunction with the launch of the National Reading Movement (NRM) in 2016,
the National LibranBoard commissioned the inauguidational Reading Habits
Study on Adults

The study aims to ascertain the state of reading for leisure among Singapore
residents, so as to align NRM initiatives with the needs of Singapore residents.

Specifically, the study seeks to find out:
Reading habits
A Are people reading?

A What type of materials do people read?
A Are people reading in their Mother Tongue language?

Reading preferences
A What do people like to read?

About books
A Are people still reading books?
A Where do people get their books from?

Reading motivations and barriers 4



DEFINITION OF READING

Reading is defined as having read any of the following types of materials.

@® O Booksinclude ebooks, audio books as well as physical books. This
@f_—ﬂ covers both norfiction and fiction books, excluding textbooks.

Online Articlesrefer to articles, blogs cgssays posted on social
media (such as Facebook, LinkedIn, Tumblr, Twitenebsites

Newsrefers to printednewspapers as well as online news

Magazinesnclude both physical and digital magazines

Reports e.g. annual company reports or trade reports

This study excludes reading related to communications such as emails and
WhatsApp messages.



METHODOLOGY

TheStudywas carried out in two phasesloor-to-door surveys, followed by Focus
Group Discussions.

Door-to-door surveys

® V 3,515 surveysvere conductednation-wide via doorto-door interviews
by trainedinterviewers, which gave a margin of errori\if.55%at 95%
confidence level.

V Singaporeresidents(i.e. Singapore citizens and Singapore Permanent
Residentspged 20 years and aboweere randomly chosen for the
survey. Samplguotas by age, gender, ethnicity, housing type and
residence status were applied to ensure thia¢ sample collected is
representative of the Singapore Resident population

V The surveys were conducted different times of the day, orboth
weekdays and weekendgo capture all demographic profiles.

V Each survey lasted on average abdbtminutes

V Surveys were conducted froddMay to 5 August 2016



METHODOLOGY

Focus Group Discussions
V Focus Group Discussions were conducteeiperienced moderatorso
understand reasons underlying reading behavior.

V Atotal of 18 Focus Groupwith 163 participantsaged 20 years and
abovewere conductedrom 22 Augustto 19 SeptembeR016

V Participants were fronall life stagesand covereall ethnicities
V Discussions were conducted in tMother Tongue languagef the

participants when necessary (such as among seniors).
Life Stage FGDs conducted

Young adults (aged 289 years old) without children

Mature adults(aged 4659 years old) without children

Parents withchildren aged & years old

Parents withchildren aged 712 years old

Parents with children above 12 years old

WlW | W|w|w|w

Seniors 60 yearmld and above

*Insights obtained from Focus Group Discussions are titled
G! RSSLISNIf221¢ Ay GKS NBad 2F (0KS N&



PROFILE OF SURVEY RESPONDENTS

The survey sample is representative of the Singapore resident population in terms

of age, gender, ethnicity, residency status and dwelling type.

Residency Status n % of Total Age n % of Total
Singapore Citizen 3178 90% 20-29years old 746 21%
Singapore Permanent Residents 337 10% 30-39years old 624 18%
Total 3515 100% 40-49years old 711 20%
50-59years old 665 19%
Gender n % of Total 60 years old and above 769 22%
Male 1680 48% Total 3515 100%
Female 1835 52%
Total 3515 100% Dwelling Type n % of Total
1 or 2room HDB flat 152 4%
Ethnicity n % of Total 3-room HDB flat 604 17%
4-room HDB flat 1213 35%
Chinese 2713 7% 5-room/ Executive HDB flat 881 25%
Malay 391 11% Executive Condominium/HUDC| 51 2%
Indian 306 9% andomlnlum/ Apartment / 331 9%
Private Flat
Others 105 3% Private Landed Property 283 8%
Total 3515 100% Total 3515 100%




PROFILE OF SURVEY RESPONDENTS

Marital Status n % of Total Occupation n % of Total
Single 1046 30% Legislators, Senior Officials, 136 4%
' _ _ Managers
Married with children 2096 60% Professionals 578 16%
Married without children 224 6% Associate Professionals and 0
. 292 8%
id d/Separated/Divorced 129 4% Techniclans
oS 0 Clerical Support Workers 196 6%
Refused 20 0% Service and Sales Workers 390 11%
Total 3515 100% Agricultural and Fishery Workers 3 0%
Craftsmen and Related Trades 13 0%
Workers
HighestAttained Education n % of Total Plant and Machine Operators af
39 1%
Level Assemblers
Primary School or below o T30 Cleaners, Labourers and Related 117 3%
Worker
Secondary School 948 27% Seltemployed 294 8%
Technical / Vocational Training | 170 506 Retired 442 13%
Aovels Fulktime National Serviceman 52 2%

- 0,

: : 277 8% Fulime Homemaker 433 12%
D|pIorr|1a/ International 698 20% Unemployed currently 101 3%
Ei?\f;;rreate Students 319 9%

0,
4 : 770 22% Others, please specify: 54 2%
PostGraduate or higher 191 5% Refused 56 204
Total 3515 100% Total 3515 100%




This section gives a
summary of the key
findings.
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EXECUTIVE SUMMARY (1)

METHODOLOGY SAM PLE SlZE Respondent profile

representative of

population
» dEE
'. ’ & gender

Door-to-door @ ethnicity
@ residency status

interviews Singapore residents ® housing type

253;3220 years and /ﬁ\ Mﬁi‘?

ARE PEOPLE READING? WHAT ARE PEOPLE
This includes reading books, magazines, newspapers/ news (print or R E A D | N G?

digital), as well as online articles in the past 12 months.

Adults read the following more than once a week...

6 8 % News (print or digital)
93%

_ree‘:}c_:lI at Ieats1t20nce 8 O /O more
in the pas th : z !
mon:h% a ;’3,2;’”“ q /l % Articles on social media/

- ' websites
5§60

® [

5
Be

O/ Books, including ‘
0 ebooks a
13% Raschare

704  did not read in the
past 12 months
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EXECUTIVE SUMMARY (2)

WHAT DO PEOPLE LIKE TO READ?
47% Health and Fitness ”

Of the 93% who read...
0 Politics and
‘4 1 /0 Current Affairs

98%
57% fo 40% Trave

Non-fiction
3 7 % Cooking

Top non-fiction topics read

5,] % About Singapore *-

B XD mp-

ARE PEOPLE READING IN THEIR MOTHER TONGUE?

Of the 93% who read...
Out of this...

66% can read in English and a Q % 62% :sz?ei?ht::igr:\ggt:arezingue g

their Mother Tongue

12



EXECUTIVE SUMMARY (3)

TO READ OR NOT TO READ?

4

Motivations

| find reading enjoyable and

Barriers

| tend to spend more
time on other
activities

m 3]sl

| prefer watching TV/
DVDs/ online videos
































































































